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 It is really unfortunate that the government once again feels the need to extend 
its tentacles into an emerging industry with tremendous growth potential.  The NAB 
has underserved its constituency for decades by failing to innovate.  Now that a 
competitor is entering the market with superior programming, the NAB feels they can 
use the government as its henchman to stifle innovation rather than making 
improvements to itself.  The NAB has missed its opportunity to innovate and we 
should not be made to suffer from its lack of innovation.  We've been doing that for
the past 20 years before satellite radio.   
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